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logiceco
consume less, conser ve more

Garden in smaller footprints
Tips to create a low-carbon 

yard and garden

Eating Local Food An important part of the green movement  
Super-Natural Skin Care Beauty is more than skin deep

Why Go Veg? Chew on 15 reasons

1BRAND IDENTITY STANDARDS AND GUIDELINES

 
BRAND IDENTITY STANDARDS AND GUIDELINES MANUAL
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SEXUALITY

This Guide BeloNgs To : 

INCLUDES:
routine calendar 

instructional guide

dental kit

dvd and comic! 
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You’ve discovered what graphic design is all about, 

viewed the student work and campus, got a better 

understanding of the curiculum, and learned about 

AIGA. You’re ready for the next step; come to an open 

house, schedual a visit with admissions, or fill out 

the attached application and get the education you 

need to leave your mark on the world.

you know 
what to do
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